
*Claim valid in Uttar Pradesh only, in collet snacks category. Claim based on independent research 
conducted by NielsenIQ between 11th April to 20th April 2025 for a sample of 837 Collet Snacks 
consumers, Males and Females (50-50), Socio-Economic Classification ABC, in the territories of 
Lucknow (Urban & Rural), Kanpur, Bareilly, Gorakhpur, (in collet snacks category covering approx. 90% 
market share). Advertisement may be visible outside Uttar Pradesh, being made on digital media, in 
which case the claim shall be disregarded.

*ªÉ½þ nùÉ´ÉÉ Eäò´É±É =kÉ®ú |Énäù„É ¨Éå EòÉä±Éä]õ ºxÉèCºÉ ¸ÉähÉÒ Eäò ‡±ÉB ¨ÉÉxªÉ ½èþ* ªÉ½þ nùÉ´ÉÉ NielsenIQ uùÉ®úÉ 11 +|Éè±É ºÉä 20 
+|Éè±É 2025 Eäò ¤ÉÒSÉ 837 EòÉä±Éä]õ ºxÉèCºÉ Eäò ={É¦ÉÉäHòÉ+Éå Eäò ºÉè¨{É±ºÉ {É®ú EòÒ MÉªÉÒ BEò <Æ‡b÷{Éåbå÷]õ ‡®úºÉSÉÇ Eäò +ÉvÉÉ®ú {É®ú 
½èþ, ‡VÉxÉ¨Éå {ÉÖ¯û¹É +Éè®ú ¨É‡½þ±ÉÉ (50-50), ºÉÉ¨ÉÉ‡VÉEò-+ÉÌlÉEò ´ÉMÉÔEò®úhÉ B¤ÉÒºÉÒ, ±ÉJÉxÉ>ð („É½þ®úÒ +Éè®ú OÉÉ¨ÉÒhÉ), EòÉxÉ{ÉÖ®ú, 
¤É®äú±ÉÒ, MÉÉä®úJÉ{ÉÖ®ú, (EòÉä±Éä]õ ºxÉèCºÉ EòÒ ¸ÉähÉÒ ¨Éå ±ÉMÉ¦ÉMÉ 90% ¨ÉÉÌEò]õ „ÉäªÉ®ú „ÉÉ‡¨É±É ½èþ)* ‡b÷‡VÉ]õ±É ¨ÉÒ‡b÷ªÉÉ {É®ú ¤ÉxÉÉªÉÉ 
MÉªÉÉ ‡´ÉYÉÉ{ÉxÉ =kÉ®ú |Énäù„É Eäò ¤ÉÉ½þ®ú ¦ÉÒ ‡nùJÉÉ<Ç näù ºÉEòiÉÉ ½èþ, BäºÉÒ ÎºlÉ‡iÉ ¨Éå nùÉ´Éä EòÉä xÉWÉ®ú+ÆnùÉVÉ Eò®ú ‡nùªÉÉ VÉÉBMÉÉ*


